Renewableslinergy, Certificates:
An AttractiverVleans' for Corporate
Customers torrarchase Kenewable Energy

Craig Hanson
Sustainable Enterprise Program
World Resources Institute

8t National Green Power Marketing Conference
Chicago, IL

November4, 2003

Q GREEN POWER MARKET DEVELOPMENT GROUP




GREEN POWER MARKET DEVELOPMENT GROUP

Agenda

» The Green PowerViarket Development Group
» Businessicase! 1ol purchasing RECs

o AdvantagesiRECS,can|provide

o Parameters forevaluating REC options

o Actions to aceelenate REC market development




GREEN POWER MARKET DEVELOPMENT GROUP
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I'he Green PowerlVarketiDevelopment' Group has completed
112 MW of greeni power: projects: and' purchases.

Total =112 megawatts (VW) As of September 2003
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Nine Group)partnersiand WRI'completed the
largest corporate purchase of RECs in the US
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Over: 269,000:VWh, per year
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Companies; buy RECS; to achieve various
business goals

» Vleet renewanie’ energy tangets
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» Reduce corporate greennouse
gas emissions
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» Differentiate products;é brands
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Companies recognize several advantages RECs
caniprovide

lCower cost

\Wider selection of suppliers

Greatervariety: of renewable
[lESOUICe Options

Simplified transactions
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Companies; consider several factors when
evaluating REG 6plions

« Business case
» Geography N J/
« Type of renewableresource /

» Other > 9 Price $

— \/olume

—Vintage H \ ]
— Contract duration Y LIRER ]

» Certification
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Suppliers and.policymakers;can take. several
actions to accelerate’REC market development

1. Educate prospective buyers: RECS and
green power are more similar than difierent

2. Deyelopistandard commercial RS e
terms;andiagreements B LI

3. Incorporate national RECS inteigreen
POWET predUCts 1o} IoWEN Cost
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4. Develop REC=hased products that

Ensurearrole for RECS in emissions markets
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